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Abstract: This research focuses to produce a learning media which is a guidebook of 
practical learning and complete practical learning media as well as making students easy 
in doing practical assignments during attending the online tutorial. This research is a 
survey study by quantitative approach. The quality of the guidebook and practical learning 
are viewed through the content validity by the expert and through descriptive analysis 
taken from the questionnaire given to the college students. The number of experts 
validating the data in this research is 3 (three) experts. Meanwhile, the number of college 
students assessing the quality of guidebooks and practical learning media in this research 
is 23 (twenty-three) college students. The data collection technique in this research used 
two instruments as product assessment instruments by the expert and college students. 
The technique of data analysis used two ways include 1) content validity and Aiken 
Formula verification, and 2) using statistics description. The result of the research shows 
that; 1) the assessment instrument of guidebook quality and practical learning media have 
occupied valid criteria with the index Aiken score average, which is 0.76, the result 
includes in the medium category; 2) the quality of guidebook and practical learning media 
of television broadcasting management show a good result. This case is based on the result 
of the descriptive analysis that has been done.  
 
Keywords: Management; practical guide; television broadcasting management. 

Introduction  

 
Entering the technology disruption era that shift to 

the industrial revolution era 4.0, causes the television 
industry in Indonesia to face a big challenge where in 
this all-digital era, most of the information spreading 
takes place in cyberspace, television industry faces 
competition with online media which are relatively 
easier accessible (Hidayat et al., 2023; Mutiah et al., 2019; 
Widyatama & Polereczki, 2021). The phenomenon 
requires the television station to keep doing good 

innovations in the broadcast program and broadcast 
media (Marilen & Sanchez, 2023; Medina et al., 2022).  

Television is a media that is the most extensively 
consumed by the community in the world and especially 
in Indonesia which is far from reading and writing 
culture (Widyatama & Polereczki, 2021). This medium, 
as an audio-visual media does not burden many criteria 
for those who want to enjoy it. For Indonesian 

community, which is more familiar with the oral culture, 
tends to use/enjoy television media, so the effect of 
television is bigger than other media (Nouvaliano, 2021; 
Warsita, 2019). The increasingly widespread presence of 
Television accompanying moderation in the community 
does not completely give a positive contribution to the 
community (Nicolaou, 2021; Yusanto et al., 2021). On the 
one side, the presence of television media makes it 
possible for the community to access information as 

much as possible and as far as they can reach. The 
television media is also successful in being a bridge of 
globalization and thinning the boundaries of distance 
and space between regions called the State (Aguaded & 
Ortiz-Sobrino, 2022; Awinzeligo et al., 2022; Xu et al., 
2022). 

Broadcast media is an organization spreading 
information in the form of a cultural product or a 
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message that can influence and reflect the culture in the 
community (J. Zheng & Mason, 2022). Managing a 
broadcast media business is one of the most difficult 
businesses since managing the broadcast means 
managing the person (Hassan et al., 2022). The success of 
broadcast media is supported by how good human 
creativity works in three main pillars which are vital 
functions such as technique, program, and marketing 
(Jordheim & Ytreberg, 2021). The success of broadcast 
media depends on the quality of human resources in the 
three main fields (Borge, 2020; Wells, 2021)Therefore, 
good management is needed, and it is a fixed price for 
broadcast media.  

Television broadcast management course/TPEN 
4312 in The Educational Technology study program at 
the Open University is a practical course having a final 
goal where students can systematically manage 
television broadcasting. As a practical course, lecture 
material does not only contain theories but needs to be 
supported by psychomotor and affective abilities that 
allow students to be able to manage a broadcasting 
organization well (Michalis, 2022). 

The competence of the educational technology 
graduate related to television broadcasting management 
course is project management in planning, managing, 
and controlling television broadcasting content projects 
(internet-based program content), to create a good 
learning environment and create learning media 
resources, which take place continuously (Fu, 2013; 
(Ikwunne et al., 2021). According (Baydar, 2022; Kaqinari 
et al., 2022), there are eight roles of educational 
technologists, including learning designers, learning 
project managers, media specialists, technology 
coordinators, system administrators, software 
developers/programmers, evaluators, and instructors. 
Referring to the results of the previous literature review, 
the competence of educational technology graduates 
related to television broadcasting management courses 
is a learning project manager that will be able to lead 
learning development projects, direct educational 
programs (in this case through various formats of open 
learning spaces) and manage the creation of various 
learning environments through television or internet-
based programs. 

The management of educational program projects 
aired through television broadcasting or internet-based 
program includes planned activity, management and 
controlling/evaluate of television program projects and 
internet-based to be able to reach the target viewer 
continuously. The main concept in airing the television 
program or internet-based program is a continuity that 
will shape the consumer’s behavior toward the content 
by the target reviewer. This ability is realized through 7 
practical assignments for the television broadcasting 

management course TPEN4312 in the Educational 
Technology study program at the Open University, with 
the hope that at the end of the lecture, students will have 
the ability to manage television broadcasting (Yusanto et 
al., 2021). 

The ability to manage television broadcasting is 
expected to be mastered by students after taking several 
learning experiences related to television broadcasting 
management activity, especially the ability to plan 
television programs/internet-based programs. The 
Independent learning experience should be taken by 
Open University students who implement a distance 
learning system to study several printed and non-
printed teaching material (Skoufaki & Petrić, 2021). 
Printed teaching material in the form of a basic material 
book (module) that students should have to contains 
theories about television broadcasting management 
(Widhi Astuti, 2020). It discusses theoretical concepts 
about the development of the television industry, 
broadcasting law and ethics, the creative process of 
program development, making programs based on 
research data, planning production budgets, marketing, 
promotion strategy, and risk management (Widhi 
Astuti, 2020). A Case study will be given in this course 
so that students can conduct research and develop 
proposals for television programs under their 
responsibility with strategic consideration. 

A practical guidebook and several learning media 
which are multimedia are needed to develop the 
student’s ability in managing television broadcasting in 
during the rapid development of the television industry, 
especially for the need for human resources who have 
knowledge, creativity, and skills in the broadcasting 
industry. Through this guidebook, it is expected that 
students will more easily understand the assignments 
made and the steps so that the assignments made have a 
higher quality which appropriate with the assessment 
criteria. In addition, through this book, students are 
expected to be able to form television broadcasting 
management skills that will be applied and utilized in 
the context of educational technology.  

 

Method 
 

This research used a survey study design with a 
quantitative approach. The survey study design is often 
used in educational research because it can describe 
social phenomena in a specific population or sample. In 
this research, the survey study design was used to 
describe the quality of practical learning media and 
practical learning guidebooks in the Television 
Broadcasting Management course. 

The research subjects in this study were three 
experts in the field of Television Broadcasting 
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Management who were asked to conduct content 
validity on the developed learning media and 
guidebooks, as well as twenty-three students in the 
Television Broadcasting Management study program 
who were used as the sample in this research. 

The research instruments in this study consisted of 
two parts, namely the product assessment instrument by 
the experts and the product assessment instrument by 
the students. The product assessment instrument by the 
experts was used to evaluate the content of practical 
learning media and practical learning guidebooks. 
Meanwhile, the product assessment instrument by the 
students was used to evaluate the quality of practical 
learning media and practical learning guidebooks based 
on the students' opinions. This instrument consisted of 
several indicators, including book appearance, 
guidebook function, guidance material, and learning 
design. 

The data collection technique in this research was 
carried out by distributing questionnaires to students as 
the sample and conducting content validation by the 
experts. The data obtained from the questionnaire was 
processed using Microsoft Excel for descriptive analysis 
and Aiken Verification for content validity. Descriptive 
analysis was used to describe the characteristics and 
tendencies of data from the assessment results by 
students. Meanwhile, the experts used Aiken 

Verification to calculate the content validity of the 
product assessment instrument. The results of the 
analysis were used to conclude the quality of practical 
learning media and practical learning guidebooks 
developed. 
 

Results and Discussion 
 

Based on the initial survey result, to make students 
easy in doing the practical task well, it is needed several 
learning media for every task and practical media. In this 
research, the researcher will develop a practical media 
that has not been available yet in the study program. 
Audio-visual media is media presenting the picture and 
text together. For the development process, the things 
that should be needed to understand first are the 
characteristics of the user, the goal as well as the material 
that will be presented. Every development process will 
end with a trial to the user, then it is revised until the 
media is feasible to be distributed to the user. The 
development of audio-visual media as practical media 
needs two activities: starting with material/content 
media design and designing media appearance. The 
given information outlines the various stages involved 
in designing learning media content, as outlined.  

 
Table 1. The Content Validity by The Experts 

Item Index Aiken V Description Category  Item Index Aiken V Description Category 

1 0.75 Valid Medium   16 0.92 Valid High 
2 0.83 Valid High   17 0.75 Valid Medium 
3 0.75 Valid Medium   18 0.83 Valid High 
4 0.92 Valid High   19 0.92 Valid High 
5 0.67 Valid Medium   20 0.92 Valid High 
6 0.67 Valid Medium   21 0.75 Valid Medium 
7 0.83 Valid High   22 0.58 Valid Medium 
8 0.92 Valid High   23 0.67 Valid Medium 
9 0.67 Valid Medium   24 0.83 Valid High 
10 0.67 Valid Medium   25 0.75 Valid Medium 
11 0.75 Valid Medium   26 0.75 Valid Medium 
12 0.67 Valid Medium   27 0.58 Valid Medium 
13 0.75 Valid Medium   28 0.67 Valid Medium 
14 0.75 Valid Medium   29 0.83 Valid High 
15 0.83 Valid High       

 
These stages are: (1) selecting material: this involves 

selecting appropriate material relevant to the learning 
objectives and aligning with the learning outcomes, (2) 
writing specific goals of program planning: in this stage, 
the specific goals of the program are defined and 
outlined, which helps to guide the design process and 
ensure that the content aligns with the overall objectives, 
(3) selecting and organizing the program content, (4) this 
involves organizing the content in a way that is 
meaningful and logical for the learners, and ensuring 

that the material is presented clearly and concisely, (5) 
making storyboard: a storyboard is a visual 
representation of the content, which helps to provide an 
overview of the entire program and allows for the 
identification of any potential issues or areas that require 
further development, (6) evaluating the storyboard with 
peers and learners and revising the storyboard based on 
the tested result: at this stage, the storyboard is reviewed 
and evaluated by peers and learners to identify any 
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issues or areas that may require further refinement or 
development.  

Based on the feedback received, the storyboard is 
revised and refined as needed, (7) writing script in detail 
based on storyboard that has been complete: once the 
storyboard has been finalized, a detailed script is written 
that outlines the specific content and the delivery 
method, (8) evaluating and revising the script: the script 
is then reviewed and evaluated to ensure that it aligns 
with the learning objectives and is effective in delivering 
the content to the learners. based on the feedback 
received, the script is revised and refined as needed, and 
(9) video production, noting the sequence of activities 
that make the process of shooting easy and editing the 
picture: The final stage involves the production of the 
video, which involves shooting the footage and editing 
it into a final product that can be used for learning 
purposes. The sequence of activities is noted to ensure 
that the process is efficient and effective. 

Overall, these stages are crucial in designing 
effective learning media content, as they ensure that the 
content is relevant, engaging, and effective in meeting 
the learning objectives. 

Table 1 is the table of the calculation result of 
validity content by using the Aiken V formula. The table 
shows that the overall items in the assessment 
instrument of learning media of television broadcasting 
management is stated as valid. Based on this case, the 
instrument is valid to be used in assessing the quality of 
learning media which is a guidebook of practical 
learning and practical media of television broadcasting 
management learning.  

 
Learning Media Appearance  

The first indicator in the learning media assessment 
instrument is learning media appearance. This indicator 
consists of four items. The figure below is the result of 
students’ assessment of the learning media of the 
practical guidebook of television broadcasting 
management in the appearance indicator.  

 
Figure 1.  Bar Chart of descriptive data of Learning Media 
Appearance  

The statement describes Figure 1, which displays 
the percentage of learning media appearance through a 
bar plot. The results of the four items are shown in 
different categories, including very good, good, 
sufficient, less, and very less. The first item has a 43.48 
percent result in the very good category, while the good 
and sufficient categories have 34.78 percent and 21.74 
percent results, respectively. The less and very fewer 
categories have 0 percent results. The other three items 
also have different percentages of results in each 
category, with some categories having 0 percent results.  

 
The Function of Learning Media  

The second indicator in the assessment instrument 
is the function of guidance learning media. This 
indicator consists of six items 

 
Figure 2. Chart Plot of descriptive data of learning media 
function  

 
Figure 2 is the result of students’ assessment of the 

learning media of practical guidance of television 
broadcasting management in the indicator of learning 
media function. Figure 2 is descriptive data of learning 
media function in the form of a guidebook of practical 
learning and practical learning media in percentages 
through a bar chart (Bar plot). The statement describes 
Figure 2, which shows the percentage of learning media 
function in the form of a guidebook of practical learning 
and practical learning media through a bar chart. The 
figure displays five different items, each with different 
percentages of results in various categories, including 
very good, good, sufficient, less, and very less. The very 
good category has the highest percentage of results for 
all five items, while the less and very fewer categories 
have 0 percent results. Some items have a higher 
percentage of results in the good and sufficient 
categories, while others have higher results in the very 
good category. 

 
Learning Media Materials 

The third indicator in the assessment instrument of 
learning media is learning materials. This indicator 
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consists of five items. The figure below is the result of 
students’ assessment of the learning media which is a 
guidebook of practical learning and practical learning 
media of television broadcasting management in the 
indicator of material guidance. The statement describes 
Figure 3, which displays the percentage of material 
guidance through a bar plot. The figure consists of five 
different items, each with different percentages of results 
in various categories, including very good, good, 
sufficient, less, and very less. 

  
Figure 3. Bar Plot of descriptive data of material guidance 

 
The very good category has the highest percentage 

of results for four out of five items, while the less and 
very fewer categories have 0 percent results for all items. 
Some items have a higher percentage of results in the 
good and sufficient categories, while others have higher 
results in the very good category. Overall, the data 
suggests that the material guidance is mostly in the very 
good category.  
 
Learning Design 

The fourth indicator in the assessment instrument 
of the guidebook is learning design. This indicator 
consists of fourteen items. The figure below is the result 
of students’ assessment of the practical guidebook of 
television broadcasting management in learning design 
indicator.  

 

 
Figure 4. Bar Plot of descriptive data of learning design 

Figure 4 is descriptive data of learning design in 
percentages through a bar chart. Based on the figure, 
items 16, 17, 19, and 20 are in the very good category 
with results ranging from 56.52 percent to 60.87 percent. 
Items 18, 21, and 22 are also in the very good category, 
but with results ranging from 43.48 percent to 47.83 
percent. The good and sufficient category shows results 
ranging from 26.09 percent to 47.83 percent, while the 
less and very fewer categories show 0 percent for all 
items. 
 

 
Figure 5. Bar Plot of descriptive data of learning design 

 
Figure 5 is descriptive data of learning design in 

percentages through a bar chart. The statement provides 
data on items 23-29, which are presented through a bar 
chart. The data shows that for items 23, 25, and 27, the 
very good category has the highest percentage (47.83%). 
For item 24, the very good category has a percentage of 
43.48%. For items 26 and 29, the very good category has 
percentages of 39.13% and 52.17%, respectively. In most 
cases, the good and sufficient category has the second-
highest percentage, while the less and very fewer 

categories show 0%. 

Discussion  
This study aims to develop practical learning media 

and practical learning guidebooks in the Television 
Broadcasting Management course and evaluate their 
quality based on expert and student opinions. Based on 
the results of the study, it can be concluded that the 
practical learning media and practical learning 
guidebooks developed meet good quality standards. The 
assessment result of the guidebook that has been done 
by students shows that in the indicator of learning media 
appearance, learning media function, learning media 
material and learning design which is a guidebook of 
practical learning and practical learning media are in the 
very good and the good category. This case is based on 
the data of descriptive results where the tendency selects 
the very good and the good category.  

The provision of learning media and the media for 
practical learning is needed in the case of improving 
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learning help service which makes students easy in 
reaching what they expect in learning besides giving a 
more comfortable learning experience (Nicolaou, 2021; 
Pedrosa et al., 2023). It is not only improving 
understanding but also improving learning motivation 
that is expected to be able to increase the capacity of 
students’ learning. The level of students drops out 
following ODL is very high, and the level of graduation 
is low caused by the insufficient of students supporting 
facility (Buchner & Kerres, 2023). A sufficient supporting 
service should occupy students’ needs and expectation 
(Purnomo et al., 2021). This means that a long-distance 
educational institution should provide students’ support 
facility that is needed and expected.  

The learning technology field has developed from 
various research that tries to “proof” that media and 
technology are effective media for teaching toward the 
formulation of research to check and evaluate the 
process application approach and technology in the case 
of improving the learning (Cao, 2021; Muthmainnah et 
al., 2022; Purnomo et al., 2021). The development of a 
learning model is one of the instances of innovation in 
creating a research formulation in the learning 
technology field to improve the quality of learning 
toward a better way.  

For students, the guidebook functions as a guide, 
instruction explaining the types and forms of 
assignments that should be done by students during the 
online tutorial period, in eight times presentations. The 
guideline also provides directions or instructions on 
how the assignment should be created and uploaded 
and an assignment scoring rubric to provide an idea of 
the weight of each task created. The effectiveness and 
usefulness of the practical guidebook as a part of student 
learning assistance services, 3 material experts and 
learning design experts have provided qualitative 
assessments and opinions. The opinions of material 
experts and learning design experts provide a different 
point of view. Suggestion from material expert opinion 
has been directly implemented while suggestion from 
design experts needs to be perfected on one of the media 
to do the practice, especially in the video about the 
Practical Assignment Guidelines and the refinement of 
the assignment assessment rubric section where the 
assessment criteria should be made in detail so that 
students can figure out the criteria clearly to be able to 
measure the quality or achievement of the practical tasks 
they made. Meanwhile, students' opinions were given in 
the form of a survey through a questionnaire to view the 
appearance and presentation, usefulness, guide 
material, and learning design. 

Based on the result of observation and practical task 
assessment collected by students on the task page of the 
online tutorial to the student’s practical work and 

investigation result through deep interview with 
students utilizing the practical guidebook shows that 
this guidebook gives effect to the student’s performance 
in making the task, which means that the practical 
guidebook in printed and nonprinted version are used 
to combine in doing the practical task. Through the 
interview, generally, students have a positive perception 
of the guidebook function, and they have used the 
guidebook as guidance in doing the task. In another 
word, the guidebook has been effective and useful in 
helping students in doing the task.  

Clarify the types of tasks that should be done and 
how to do the task so that students are helped, in the 
expectation that they can work easier on their 
assignments, most students are faster in doing practical 
tasks well. The practical media provided can be studied, 
and viewed anytime, anywhere when students are free 
through their own devices, whether it's an Android or 
laptop. According to (Arlinwibowo et al., 2022; 
Awinzeligo et al., 2022; Ghavifekr & Wong, 2022; Hori & 
Fujii, 2021; Y. Zheng et al., 2018) the learning process that 
integrates ICT into a variety of materials can effectively 
create a new learning environment, which can foster and 
familiarize students' independent learning, and this is in 
line with the expectations of learning where the student's 
role is as a learning center as a center for learning. the 
main character who has the freedom to organize himself 
according to his existence. In this case, the role of the 
tutor is still must control and see the progress of the tasks 
carried out by students and always remind them to do 
assignments according to the instructions in the 
guidebook and be completed them according to the 
allotted time. 
 

Conclusion 
 
The development of practical learning media in the 

Television Broadcasting Management course has been 
carried out through a survey study with a quantitative 
approach. The study aimed to evaluate the quality of the 
practical learning media and guidebook in the course, 
based on expert and student assessments. The study 
found that the developed practical learning media and 
guidebook were valid and had a good level of quality, 
based on several indicators such as appearance, 
function, guidance material, and learning design. The 
study also found that most students considered the 
media and guidebook to be helpful in their learning 
process. Therefore, it can be concluded that the 
developed practical learning media and guidebook have 
the potential to improve the quality of learning in the 
Television Broadcasting Management course. 

One of the limitations of this study was the small 
sample size of experts and students involved in the 
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assessment of the practical learning media and 
guidebook. The study also only focused on evaluating 
the media and guidebooks quality, without investigating 
the impact on students' learning outcomes. Therefore, 
further research is needed to evaluate the impact of the 
developed practical learning media and guidebook on 
students' learning outcomes, with a larger sample size 
and a more diverse population. The development of 
practical learning media and guidebooks in the 
Television Broadcasting Management course opens 
opportunities for further research in the field of 
educational media development. Future research could 
investigate the use of multimedia and interactive 
elements in practical learning media to improve student 
engagement and learning outcomes. Furthermore, the 
research could explore the potential of developing 
practical learning media and guidebooks for other 
courses and disciplines, to support effective and 
engaging learning for students. 
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